
 
 

Position Description 
 

 
Title: Marketing Director  
Reports To: Executive Director 
 

 
Customary Schedule: 
 

40+ hours per week 
Monday – Friday, nights and weekends as necessary 
 

About Alonzo King LINES Ballet: 
Alonzo King LINES Ballet (AKLB) is a celebrated contemporary ballet company that has been 
guided since 1982 by its uniquely global artistic vision. Collaborating with noted composers, 
musicians, and visual artists, Alonzo King creates works that draw on a diverse set of deeply 
rooted cultural traditions and imbue classical ballet with new expressive potential. Founded in 
1982, the mission of Alonzo King LINES Ballet (AKLB) is to nurture dynamic artistry and the 
development of authentic, creative expression in dance, through collaboration, performance, 
and education.  
 
We accomplish our mission by: 

 Supporting visionary choreographer Alonzo King in creating works of illuminating 
beauty and sharing them with audiences around the world. 

 Cultivating the gifts of developing dancers through our educational programs. 

 Providing 80-100 classes per week for the community at the AKLB‘s Dance Center. 

 Offering outreach activities to a variety of communities, both locally and nationally 

Duties and Responsibilities:  

 

 Oversee brand identity of AKLB across programs and platforms.  

 Create strategic marketing plans for each season as well as annual and multi-year 
integrated, comprehensive marketing plans in collaboration with executive director 
and other key colleagues.  

o Create comprehensive marketing calendar 
o Develop social media strategy to promote performances, programs and 

develop a general brand.  
o Manage, write, and edit copy 



o Produce and manage all marketing collateral (including brochure, postcards, 
press packets, posters, print ads, outdoor) and theater program materials for 
seasons and tours. With final approval of the Creative Director. 

o Produce e-newsletters and e-blasts  
o Oversee mailings of marketing collateral  
o Oversee web-site maintenance 
o Utilize SEO best practices   
o Upload and keep current all written, image, and video content 

  

 Collaborate with Development staff to integrate marketing and development plans.  

 Develop and maintain strategic partnerships with other organizations for purpose of 
audience building 

o Develop program of media sponsorships.  

 Oversee local and national PR strategy with publicists.  
o Oversee the PR and promotion of Alonzo King as a major artistic figure. .  

 Upload and keep current all written, image and video content  

 Maintain an archive of photography and video relevant to: SF seasons, works in 
repertoire, and educational programs 

 Centralize and mentor key staff in marketing efforts for education programs and 
dance center.  

 Develop, evaluate and mentor direct reports with Marketing department.  

 Oversee website maintenance and design.  
o Optimize SEO.  

 
Non-Physical Demands/Qualifications 

 Passionate about AKLB’s mission and impact 

 Outstanding communication (oral and written) and interpersonal skills  

 Able to coordinate number of activities with multiple components requiring 
independent follow through and attention to detail. 

 Proven ability to work with efficiency, flexibility, and good humor 

 Self-starter, self-disciplined 

 Remain focused in the face of pressure, deliver against timelines 

 Experience working in a team environment  

 Must be able to work flexible hours when needed 

Physical Demands/Qualifications: -  

 Works under pressure to meet organizational needs and other deadlines 

 Speaking and hearing essential for communication 

 Near visual acuity essential for reading.  

 Flexion and extension of wrists and arms 20-60% of workday 

 Must be able to reach, bend, or stoop.  

 Must be able to reach over the head.  

 Must be able to lift 20 lbs.  


